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AGENDA GLOBAL MOBILITY TRAINING

Introduzione Global Mobility
Metodologia nella definizione della Policy
Metodologia per la Costruzione del Pacchetto di Espatrio

Documentazione necessariadisupport o all espatrio
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Esempio di flusso di gestione di un espatrio
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Source: 2017 Worldwide Survey Of International Assignment Policies And Practices i Trends And Metrics
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INTRODUCTION
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OF INTERNATIONAL
ASSIGNMENT POLICIES
AND PRACTICES

TRENDS AND
METRICS
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| NDUS T RARSGEST AND MOST

COMPREHENSIVE sURVEY DATABASE ON GLOBAL
MOBILITY POLICIES AND PRACTICES

THE 2017 EDITION, PRIMARILY FOCUSED ON TRENDS AND

METRICS INCLUDES RESPONSES FRom 465
COMPANIES WORLDWIDE

covers TRENDS ano METRICS N moBILITY

PROGRAM MANAGEMENT, AS WELL AS A WIDE RANGE OF
POLICIES AND PRACTICES FOR TYPICAL LONG-TERM
ASSIGNMENTS

survey paTABASE Is EVERGREEN:

WWW.IMERCER.COM/WIAPPSURVEYLOGIN



2017 WORLDWIDE SURVEY OF INTERNATIONAL
ASSIGNMENT POLICIES AND PRACTICES (WIAPP)
TRENDS AND METRICS

RESPONDENTS BY HQ REGION
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CONDUCTED FROM APRIL 2017 TO JUNE 2017 AND GATHERING ANSWERS FROM 4 6 5 COMPANIES WORLDWIDE.

Source: 2017 Worldwide Survey Of International Assignment Policies And Practices i Trends And Metrics
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2017 WORLDWIDE SURVEY OF INTERNATIONAL
ASSIGNMENT POLICIES AND PRACTICES (WIAPP)
TRENDS AND METRICS

RESPONDENTS BY MAJOR BUSINESS SECTOR

13% 12% 12% 9%

=, N
RO,

8%
By

=

5@

=
HE

CONSUMER OTHER DURABLE HIGH TECH OTHER NON- ENERGY LIFE
GOODS GOODS MANUFACTURING SCIENCES
MANUFACTURING
8% 7% 7% 6% 5% 3% 2%
== Ex = =y & [ ] [ ]
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SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS
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2017 WIAPP - TRENDS AND METRICS
SELECTED FINDINGS

ALong-term,short-term,locally andinternationally hired foreigners, one-
way transfers stllremainthe most prevalent assignmenttypes. Commuters are just
the next ones, especially among European companies.

A The highestobserved andexpected increase isinthenumberofone-way transfers
andshort-term assignments butalsocommuters for European companies.

A Diversification of assignments isexpected to increase by45% of respondents.

A Diversification of assignments policies a continuous trend - 68% indicated
having several assignment policies vs. 64% in 2015

I More companies indicated specific terms and conditions for commuters (27% vs. 21% in 2015).

A The number of companiesusingalLocal Plus approach slightly increased: 57% of
companies have sent assignees on a local or Local Plus approach compared to 55% in 2015; and 53% of
companies are expecting an increase in the number of assignees on local or Local Plus approach over the
next two years.

A Slightly more companiesuse metrics butROI isstillonlyrarely measured.

A The trend is rather towards offeringfree housing:55% do not require a home housing contribution in
2017 vs. 49% in 2015.

© MERCER 2019 9



KEY TRENDS AND

METRICS
EUROPE
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DEMOGRAPHICS
ASSIGNMENT TYPES THAT MORE THAN HALF OF

RESPONDENTS WORLDWIDE* INDICATED HAVING IN
2017

2 m 9 %% G =

Long-term . Short-term ' Locallyhired : Internationally : One-way . Commuters
assignments @ assignments | foreigners . hired foreigners:  transfers

99% 98% | 90% 83% | 88% 72% | 70% 66% | 64% 59% : 63% 54%
EUROPE WORLDWIDE

* More than half of European companies indicated also early-career
developmental/training assignments (61%) and career/leadership
development assignments (56%).

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS
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ASSIGNMENT TOP DESTINATIONS
EUROPEAN RESPONDENTS

WHERE DO YOU E X P E CT THE LARGESTINCREA S E IN THE NUMBER OF LONG-TERM ASSIGNEES?
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SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS
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DEMOGRAPHICS
% COMPANIES THAT HAVE TYPE OF ASSIGNMENT

Career/leadership development assignments
Early-career deve nge

One-way transfers

Contract employees

Internationally hired foreigners

Locally hired foreigners

Employees on rotational assignments

Commuters

Global nomads/career expatriates

Short-term assignments

Long-term assignments

0% 20% 40% 60% 80% 100%

m Europe m Nordics
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DURATION OF ASSIGNMENTS
EUROPE

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS

WHAT CHANGES IN YOUR

ASSIGNMENT PATTERNS
DO YOU ANTICIPATE OVER THE NEXT

TWO YEARS?

ASSIGNMENT DURATION

Decrease No change Increase

m Europe mWorldwide

© MERCER 2019
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SHIFTS IN DEMOGRAPHICS OF ASSIGNEES
EUROPE

AVERAGE PERCENTAGE OF FEMALE ASSIGNEES

5 years ago (2012) .8%

2 years ago (2015) - 11%

Currently - 14%

INCREASE IN POLICY UPDATE
MILLENNIALS

EYes

mNo

No but we are
considering it

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS
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TOP REASONS WHY YOU HAVE ASSIGNMENTS
EUROPE: 2017 VS. 2015

WHAT ARE THE PRIMARY REASONS WHY YOUR ORGANIZATION HAS EMPLOYEES

ON INTERNATIONAL ASSIGNMENTS?

51% 50% 47% 50% 42%  39% 40% 43% 36% 40%
Provide specific Know-how Career Provide specific Fulfill project
technical sKills transfer management/ managerial needs
not available leadership skills not
locally development available locally

2017 2015
N=146 N=244

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS
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5 BIGGEST OBSTACLES TO MOBILITY
PERCENTAGE OF COMPANIES WITH TWO HIGHEST
SCORES T EUROPE

® 0 =
= (_7
.
b
Dual career/family Current conditions Identifying the right Hardship/remote Career management
related issues . are too costly . candidate . locations | issues
' i * Data not gathered in 2015 i '
| survey cycle.
39% 46% 79% | 32% 33% 68% | 27% | 21% 29% 44% 17% 23% 48%

2017 2015 2012

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS
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TOOLS/TECHNOLOGY USED
EUROPE: 2015 VS. 2017

WHICH OF THE FOLLOWING BEST DESCRIBESYOURMANAGEMENT TOOLS TOTRACK
AND MANAGE ASSIGNMENTS AND THEIR RELATED COSTS?

21% 21%

We do not have = We use outside vendor We have an Other
specific tools and software application developed
mainly use Excel and in-house
Word

m 2017 (N=147) m 2015 (N=244)

© MERCER 2019 19



MEASURING SUCCESS
EUROPE

79% of companies still do not use metrics to track
assignment soéo results.

If they do, the main metrics analyzed are if an
assignee voluntary leaves while on assignment,
and failed assignments (e.qg. repatriation before
completion of assignment).

ROI

While only 3% of companies have established a way.

to determine RO, 189% have indicated that trying to
develop a system is work in progress.

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS

© MERCER 2019
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FACTORS RESPONSIBLE FOR ASSIGNMENT
FAILURE

43% POOR CANDIDATE SELECTION 41%

40% DIFFICULTY ADJUSTING TO 43%
THE HOST COUNTRY

40% SPOUSE/PARTNER
UNHAPPINESS

36% 31%

POOR JOB PERFORMANCE
3% OTHER FAMILY CONCERNS 24%

ASSIGNEE OFFERED A BETTER
23% JOB IN A DIFFERENT COMPANY 21%

JOB DID NOT MEET n/
20% ASSI GNEES®6 EXPECT 18% YIS

POOR MANAGEMENT OF
INTERNATIONAL ASSIGNEES

16% 9%

WORLDWIDE (N=379) EUROPE (N=125)

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS

© MERCER 2019
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2. POLICY

h
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COSTLY DECISIONS?
POLICY

v
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INTERNATIONAL ASSIGNMENT POLICY REVIEW
EUROPE

CURRENTLY REVIEWING OR PLANNING TO REVIEW

4 /04 POLICY SEGMENTATION

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS

© MERCER 2019
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ONE/MULTIPLE FORMAL POLICIES/GUIDELINES
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Worldwide (N=463) Europe (N=147)
No, we handle case by case m Furope (N=147)

We have some guidelines, but they are not formal, nor applied .

systematically m \Worldwide (N=453)
m Yes, we have formal policy(ies), but they vary by region or location
m Yes, we have formal policy(ies) applied globally

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS
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REMUNERATION APPROACH
EUROPE: 2015 VS. 2017

WHICHREMUNERATION APPROACH DO YOU TYPICALLYUSEFORLONG-TERM
ASSIGNMENTS?

2015 2017
Home-based balance-sheet
approach HYBRID APPROACH 9% 6%
I
<
S o
x
[l HEADQUARTERS-
< BASED BALANCE- 4% 3%
% SHEET APPROACH
E HOME @APLUSO
@) APPROACH 5% 5%
INTERNATIONAL
COMPENSATION 3% 2%
STRUCTURE
HIGHER OF HOME-
OR HOST-BASED 2% 3%
2015 (N=244) 2017 (N=133) APPROACH

m2015 (N=244) m2017 (N=133)

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES 1 TRENDS AND METRICS
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WHAT MERCER INDEX DO YOU PRIMARILY USE

FOR TYPICAL LONG-TERM ASSIGNMENTS?

24% N - vo-vean N -

25% erricienT R 26%
279 [ EPI B 0%
8% I ~ covsination I 9%
5% I convenience I 5%
s% I cxpaTriATE [ 4%

3% I ~nToL 1 NEE%

0% | OTHER ] 1%
40% 30% 20% 10% 0% 0% 10% 20% 30%
WORLDWIDE (N=251) EUROPE (N=92)

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES 1 TRENDS AND METRICS
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ASSIGNEES ON LOCAL PLUS APPROACH

HAVE YOU SENT EMPLOYEESONLOCAL ORLOCAL PLUS CONDITIONS, (.LE. BASED ON THE

HOST COUNTRY COMPENSATION AND BENEFITS CONDITIONS)?

YES, THIS IS A GENERAL TREND
21% FOR OUR INTERNATIONAL
ASSIGNMENTS

YES, BUT ONLY FOR INTRA-

(0]
0% REGIONAL ASSIGNMENTS

YES, FOR CERTAIN TYPES OF

(0]
28% ASSIGNMENTS

NO, BUT WE ARE SERIOUSLY
10% THINKING ABOUT THIS OPTION IN
THE FUTURE

33% NO

190 OTHER

Worldwide (N=450)

SOURCE: 2017 WORLDWIDE SURVEY OF INTERNATIONAL ASSIGNMENT POLICIES AND PRACTICES i TRENDS AND METRICS

© MERCER 2019
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36%

12%

22%
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COSTLY DECISIONS?
ALLOWANCES AND

v

SUPPORT BENEFITS
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PACKAGE PROVIDED
EUROPE

PROVIDING ALLOWANCES/BENEFITS T PREVALENT APPROACH

]
O O
68% 41% 2% 65%
COLA MOBILITY PREMIUM HARDSHIP PREMIUM HOST HOUSING
Separately identified in the Not provided Always provided if applicable Do not deduct a
remuneration package as an (but 38% of respondents home housing norm
allowance or a differential provide in all cases)

.- a

58% 57% 44%

EDUCATION TRANSPORTATION HOME LEAVE
Education costs always covered Provision depends on the Reimbursement of actual expenses
(but 30% of respondents provide host-country car policy (but 29% of respondents provide actual
tickets or redeemable ticket vouchers)

only if local public education is not
considered suitable)

© MERCER 2019



KEY TAKE AWAY S ‘
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REFLECT AS YOU PLAN FOR 2019

BEST USE OF AN INCREASINGLY DIVERSE MOBILE WORKFORCE

@
[ 4
ﬁ Mobil e employeesd6 profiles are more diverse th
family situation, types, duration and number of assignments or mobility. Ensure you can make
o Q the best use of this potential diversity, within clear frameworks.
‘ MULTIPLE POLICIES (SEGMENTATION) AND/OR FLEXIBILITY

Look at your assignments and population patterns and ensure fit for purpose policy
segmentation including the introduction of flexible elements. Yet ensure you keep track of risks

and compliance and duty of care.

3 =fe

TECHNOLOGY AND AGILITY
Get the right tools. Quick, cross LOB/functions, online access to feed, look for, track and report
information not only provides efficiency, it also makes compliance easier and enables to think

about job/employee matching differently.

USE METRICS TO TRACK MOBILE EMPLOYEES

Are there ways to track what happens to international assignees once they repatriate? How
many are promoted? How many are still with the company two or three years later? The A RO o0
ROI or return on mobility might be difficult to quantify but technology and targeted metrics can

ease the way.

© MERCER 2019 43



SEVEN DILEMMAS

CHECK ON MOBILITY EXCHANGE:

THE FUTURE OF GLOBAL MOBILITY:
--SEVEN DILEMMAS

@ Mobile Millennials

@ Job Mobility vs. Employee Mobility

9 Extended Business Trips & Commuters
O Rise of the Expat Gig Worker

© Fiexibility vs. Duty of Care

G Older Expats: the Silver Revolution

o Diversity in Non-Diverse Locations / @ ,'

\\

© MERCER 2019 April 10, 2019

44



ESEMPIO DI
INDICE

1. OBIETTIVI E CRITERI GENERALI ..ottt ettt ettt e e aaannaes 1
A 1.ODBIEttiVi AEIA POIICY ..uueeeeeieeiieee et e e e e eaan
A 2.Finalita della Policy....
A 3.Ambito di Applicazione
Y N B ] o ol o TR =1 I=Y = [N 2
YN ST Y=Y 1o T4 oY o | PSPPI 2

POLICY

2. STRUTTURA CONTRATTUALE ...ttt
A 1. Modalitd di @SSEQNAZIONE .......covuieii et

A 2.Tipologia di ASSEQNAZIONE ..........cceuniiiie et

B 2.0 TrAS O A ettt

b 2.2 Distacco

b 2.3 Assunzione Locale (Local Plus)

b 2.4 Assunzione locale richiesta dalla legislazione estera.............c.cccooieiiai 6

3. RUOLI E RESPONSABILITA ..ottt e 8
A 1.Ruolo n.1 (in attesa di disposizioni dal Cliente)..............cceeeeueeeeieeeeiieeeeiiee. 8

A 2.Ruolo n.2 (in attesa di disposizioni dal Cliente)..............cceevvueeeiiieeeeiieeeiiee. 8

A 3.Ruolo n.3 (in attesa di disposizioni dal Cliente)..............cceevevueeeeeieeeeieeeeeiieaen. 8

YN Y=Y o F= 1 T= L (oY= NN 8

4. T1 MELI NE D E L. L 0. E X P A T e 10
YN == = o F= o T YR 10

b 4.1.1 Documenti richiesti (es.: permessi, patente di guida) ......................... 10

b 4.1.2 Check-up MediCO Pre-eSPatriO. ... ..ccvu i e 10

b 4.1.3 INformazioni Pre-ESPaAIIO .. ... 10

b 4.1.4 Consulenza fiSCale ........coiiiiiii i 10

b 4.1.5 Adempimenti fiSCaAli........oiiiiiiiii i 10

Y N~ L= o Y=\ 1 o o YO 11

d.e.l..lL..6

A3. Ter mi ne

5. PACCHETTO RETRIBUTIVO ...ttt e

YN B =T oot o TR =1 o 1= = [

b 5.1.1 Retribuzione di riferimento nel Paese di Origine ...........c...cccoviiieien....

b 5.1.2 Revisione Retributiva del Paese di origine............ccoooeiiiiiiiiiiiiiinnnnnn..

b 5.1.3 Retribuzione Variabile ......... ...

A 2.Costruzione del pacchetto di @SPatrio ...............ueeiiiuiiiiiiiieeiiee e

5.2.1 Retribuzione netta del Paese di origine ...........cooooiiiiiiiiiiiiiiiiiiieens

5.2.2 Differenziale Carovita / Indennita Costo Vita (COLA). .
5.2.3 INAICE COSIO VLA «.euuiiiiiiiei e eens
5.2.3.a Reddito Spendibile ...... ...
5.2.3. b ReVISIONE COLA ... et eeas
5.2.4 Indennita di Qualita della Vita ........cooeiiiiiiiiii e

5.2.4.2aTasso di CaAmMbBIO ... 15

vCoCoouooo

b 5.2.4.b INflazione ... 15

b 5.2.5 Mobility Premium / Indennita di @Spatrio ..........cccoeuiieieniiinieiiieaanes 16

b 5.2.6 Componente discrezionale ................cooeiiiiiiiiiiiiin 16

B 1 e A | e N 17

A LLANOGGIO .o 17

b 6.1.1 COSti di AffIittO ...eniniiii e 17

B B.1.2 UtEBNZE .. oot 17
b6.1.3 Costi associ ati al | 6a.bi.t.a.z.i.b/ne r

b 6.1.4 Interruzione contratto di affitto nel Paese di origine

b6. 1.5 Gestione dell Pac
A 2.Servizi per la Famiglia ............eeeeveeiieeeeeiiiiiieieieiici,
b 6.2.1 Spese istruzione figli.
b 6.2.2 Supporto al Partner .. .
A BLAULOVEIIUIA AZIENTAIE. ... veeiee et e ettt e e e e eteee e e e enreeaens
A 4.COPErtUre aSSICUTALIVE .........uvveiiiiiiie e e e e e e e et
A 5.CONSUIENZA FISCAIE ...ttt
A BUREIOCALION ..ottt ettt ettt e et e et e e et e e et e e e erraaae s
B 6.6.1 SPESE i VIAGGIO ....cuuiiiitiiieie ettt
B 6.6.2 TTASIOCO ..uiniiiiiiit e
b 6.6.3 DePOSItO dei DeNI.....ieiiiii e
b 6.6.4 Indennita di SEettliNg-iN ........ccoiiiiii
b 6.6.5 Viaggi di FIENTIO .....cuuiiiiieiii et
b 6.6.6 Viaggi in casi di EMErgeNnZa.......cccuvuiiiiiiii e
2. PROFILI FISCALL ..ottt e e e a e eaaas 21
A 1. Latassazione dei lavoratori non residenti .21
A 2. Latassazione dei lavoratori residenti. .21
A 3. Gestione della doppia iIMPOSIZIONE ...........ccccuuuiiiiiiiiiiieeeeee e 23
3. POLICY DI NEUTRALITA FISCALE ADOTTATA DA (oo, 24
A 1.Gestione della fiSCalitAl @STEIa..........eeeeeiiiiriieeeiiiiie e e eeiiie e e etee et 24
A 2.Gestionefinanzi ar i a del credito per .l.e..i..mBst e
4. PROFILI CONTRIBUTIVI E ASSICURATIVI ..ouiiiii e 27
5. ADEMPIMENTI AMMINISTRATIVI. ..ottt eeeas 29
A 1.Assegnazioni in Paesi COMUNIAT ............ccceciiuiiiiiiiiiieieeee e 29
A 2.Assegnazioni in Paesi eXtraCoOMUNItAri ..........c.c..uvvveeeeieieeeeeeeeeeeeeeeeeeeeeee 29
6. APPENDICE TECNICA ..ottt et e et e e e eaeas 30
A Appendice 1: Esempio di tabella degli indici Costo Vita...............ccccocuvvvvrrenen... 30
A Appendice 2: Esempio di Reddito DiSpPOnibile..............ccuvveeriiieeeeriiiiieeeeiiieeen

A Appendice 3: Esempio di tabelle dei costi degli affitti

A Appendice 4: Esempio di tabella di Qualita della Vita

AAppendice 5: Matrice per
Appendice 6: Esempio di calcolo del pacchetto retributivo di espatrio 35




3. EXPAT PACKAGE
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BALANCE SHEET / COST
OF LIVING / QUALITY OF

LIVING

v
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BALANCE SHEET APPROACH
CONCEPT AND METHODOLOGY

Employers use the balance sheet system of international compensation to ensure that expatriates maintain purchasing
power in the assignment location broadly comparable to what they would have enjoyed at home, assuming the same
salary level and family size.

Gross Salary 100
- Tax 32
- Ssc 12
1° Net 56
+ ColL allowance 13*
+ QoL allowance 10*
2° Net 79

+ benefis (car, housing, ...)

Net expat package 90 € net

A4

* This is not salary, is an allowance in order to maintain the purchasing power in the assignment location.
Updated 2 times per year

© MERCER 2019 48



BALANCE SHEET
SAMPLE

home = host
0,84

Gross Salary

- Tax 32 23

- Ssc 12

1° Net 56

+ CoL allowance 13*

+ QoL allowance 10*

2° Net 79

+ benefis (car, housing, ¢€) e

Net expat package 90 U net 0,84 76 £ net

N
7

* This is not salary, is an allowance in order to maintain purchasing power in the assignment location

© MERCER 2019
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CORE PRINCIPLE

HOME-HOST APPROACH GHRM

SIMILAR SPENDING
PATTERN FOR
ALL NATIONALITIES

~
.

T
X
:
§

% of income spent
I
(®)
(o)

HE

'H
| QU —

VS. ICS

DIFFERENT SPENDING
PATTERN DEPENDING
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MULTINATIONAL APPROACH HOME-HOST APPROACH -
- GHRM ICS
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GOODS & SERVICES SPENDABLE INCOME IN THE
HOST COUNTRY

Spendable income in the host country

Income Taxes

Housing COLA/Differential

Spendable
Income
(Goods &
Services)

COLA/Differential
Spendable Income

(Goods & Spendable Income

Services) (Goods &
Services)

Reserve/Savings

Home Positive Negative
Country Index/COLA Index/COLA
Salary

© MERCER 2019 51



BALANCE SHEET APPROACH
CONCEPT AND METHODOLOGY

To determine what that purchasing power should be, the balance sheet approach first analyzes how income is
allocated. Ani n di v ibabeisalarpisdivided into four main expenditure categories:

Meat, fish, dairy
Groceries
Fruit & Vegetables

Income

Taxes Tobacco & Alcohol
Personal Care

Housing Furnishings & Household
Operations

Spendable -
N Clothing

(Goods & Medical
SEIVIVED) Recreation
Reserve/Savings \ N Private Transport
Public Transport
Domestic Services
Home Country . Food away from Home

© MERCER 2019 52



NATIONAL STATISTICAL SPENDING PATTERN
ANALYSIS. COMPARISON OF SPENDING PATTERNS
(%) MULTINATIONAL APPROACH

Mercer

Total Food Category 26.9 21.5 29.1 37.3 39.2 40.9 26.3
Food at Home 19.6 11.4 21.1 17.1 25.7 27.9 16.8
Food Away From Home 7.3 10.2 8.0 20.6 13.5 13.1 9.5
Alcohol and tobacco 4.6 2.7 7.0 2.8 3.6 1.8 3.9
Domestic Supplies 5.7 8.0 6.3 1.7 4.0 3.6 7.4
Personal Care 7.4 6.5 5.3 9.5 4.8 5.9 7.5
Clothing and Footwear 10.1 10.9 9.2 6.4 13.3 13.5 11.4
Domestic Services 1.7 3.1 0.9 3.1 0.4 2.0 2.6
Utilities 8.5 9.2 7.3 9.9 10.8 10.5 9.6
Transportation 23.5 27.1 23.9 27.6 13.4 15.9 19.0
Sports and Leisure 11.5 11.0 11.0 10.5 12.2

© MERCER 2019 53



PRICE LIST

SYDNEY
Price Report .
10 Categories / 200
March, 2014 it
USD 1 = AUD 111725 iems:
Low Medium High

AUD USsD AUD UsD AUD UsD
1y Fond s Foa 1. Food away from
Milk and Dairy Products
Milk, pasteurized whole milk (1) 230 214 265 237 275 246
Cream, pasteurized (0.5 1t) 410 3.67 417 373 425 3380 home
Butter, table quality (500 &) 504 451 570 510 630 6.00
Yoghurt, natural or plain (180 ) 124 11 128 115 199 178
Cheese, Freach Camembert (500 £7) 230 2041 2455 2197 2488 227 2. Food at home
Eggs, large, grade A (12) 5.99 536 6.50 582 6.80 6.09
Bread products
Bread, white sliced toast (1kg) 7.00 627 7.00 627 7.07 633 3. Alcohol and tobacco
Bread, whole wheat sliced toast (1kg) 6.65 595 7.00 627 7.00 627
Rice, Pasta & Staples
Rice, long grain fype (1kg) 20 261 205 264 209 268 4. Laund ry andd ry
Spaghatti (1kg) 467 418 494 142 510 456
Sugar, granulated white (1kg) 218 195 220 197 225 201 .
Flour, for baking, white (1kg) 3.20 236 324 290 333 298 C | eanin g
Cornflakes, plain (375 21) 457 400 459 4n 460 412
Coffee, Tea, Beverages
Instant coffee (125 ) 1041 932 1093 078 183 1059 5. Personal care
Ground coffee (500 1) 17.23 1542 17.90 1602 1023 1721
Tea in bags (25) 184 165 210 138 212 190 .
Instant chocolate powder (500 21) 602 530 610 546 6.50 582 6. Entertainment
Coca Cola (k) 21 189 212 190 231 207
Mineral water, non-sparkling (119 252 226 236 256 2390 250
Mineral water, sparkling (11t) 436 390 141 3905 452 405 i
Orange juice (1) 2m 243 239 250 350 313 7. Transportatlon
0il & Fats
Margarize (500 ) 299 268 350 32 434 388 8. Te | e p h one
Olive oil (115) 1189 10.64 1253 122 13.56 1214
Com oil, for frying (1) 7.20 644 736 659 7.60 6.80
e 9. Accommodation
Potatoes (1kg) 325 291 348 31 398 356
Onions (1kg) 298 267 3.00 260 450 403
Garlic Heads (150g7) 284 254 202 261 3.00 260
Tomatoes (1kg) 398 356 400 358 480 430 10. Hotel
Lettuce (1kg) 7.96 712 812 726 827 740
Oranges (1kg) 330 295 355 318 3908 356
Apples (1kg) 499 447 5.00 448 6.00 537
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INDICES
GHRM

A Mean to Mean: this index compares the
mean prices (average of the price of each
item) in the base city to the mean prices
(average of the price of each item) in the
host city.

A Efficient: this index compares the average
of the low and mid price in the base city to
the mean prices (average of the price of
each item) in the host city.se city to the
mean prices (average of the price of each
item) in the host city.

A Convenience: this index compares the
average of the low and mid price in the
base city to the high price in the host city,
except for selected categories for which it
compares mean base prices.

© MERCER 2019

Cost of Living Index Result

March 2016 Survey

Basket Base City
Mercer International Basket MILAN (IT)
Date of Price Survey 01/03/2016
Date of Exchange Rate 01/03/2016
Exchange Rate EUR1 =EUR1

® MERCER

Host City
PARIS (FR)

01/03/2016

01/03/2016
EURT = EUR 1

Cross Rate EUR 1 = EUR 1.000000 EUR 1 = EUR 1.000000
Previous 6 months inflation 0.00% 0.25%
Previous 12 months inflation 0.00% 0.25%
* Index Categories Base City Host City
M/ M Efficient Convenience
1) Food at Home 100 88 a5 109
2) Alcohol and Tobacca 100 101 107 116
3) Domestic Supplies 100 88 a6 100
4) Personal Care 100 86 93 108
[¥] s) Clothing and Footwear 100 101 120 120
[¥ &) Home Services 100 117 11 166
7) Utilities 100 101 115 135
8) Food away from home 100 112 120 149
@) Transportation 100 a1 a3 99
[¥] 10) Sports and Leisure 100 as 103 109
Total Index 100 95 103 114
A) Excluding Utilities 100 94 102 112
B) Excluding Transportation 100 96 106 118
C) Excluding both above 100 a5 105 116
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MOBILITY TECHNOLOGY SOLUTIONS
GLOBAL HR MONITOR®

GHRM A Single-source, web-based application designed
to support you in all aspects of managing your
expatriate employees worldwide.

A Reports and built-in calculators to customize the
information and optimize the investment in your
international assignments.

A Automate home country balance sheet
calculations including estimated gross up in the
host location.

A Address expatriate cost of living differential
Issues.

A Determine housing allowances.

A Determine daily allowances for short-term
assignments.

A Address quality of living differences and
determine hardship allowances.

A Assess tax impact.

A Know global statutory benefits and employment
conditions.

A Familiarize yourself with your host countries.

A Compare packages with local salaries and benefits.
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